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facts increases cost, 200; cost reduced by broker, 42; by wholesaler, 42; by assembling, 44; by grading, 59-61; by packaging, 87; by processing, 106, 114; by'car-lot shipment, 46, 194, 196, 197, 198, 200; by efficient sales department, 202.
Transporting, local. See Roads; largely farmer service, 117; cost of, varies, 117; means of reducing cost of, 118; examples of reduced cost through road improvement, 119-121.
Transporting, long distance. See Railways, Shipment by car lot; largely rail service; cost of, -122; factors affecting cost of, 122-124,131; examples of freight cost, 125-130.
Turnover, rapidity of essential in retailing, 216; its importance in marketing, 229.
Umpire, Government as, 373, 380-381,388, 390; essential in marketing, 376, 390.
Unbalanced production, cause of trouble, 23, 70; cause of unsatisfactory prices, 290, 292-293; a result of undue price fluctuation, 304.
Uncertainty. Sec Speculation, Regular marketing method, Marketing weaknesses; reduced by marketing organization, 332.
Underconsumption. See Unbalanced production; cause of low prices, 70.
Undersize. See Small-scale enterprise; cause of marketing weakness, 335~337> 338-351; of inefficient operation, 338; prevents efficiency, 357.
Understanding. See Facts, Information, Comprehension; lack of, hinders marketing improvement, 334.
Unethical practises. See Monopoly, unfair competition; conspiracy, 316-317; ruled out by organized markets, 317-318; reasons for development of, 375-376-
Unfair competition. See Competition, Monopoly; by undue price raising, 243; eliminated by organization, 317-318; origin, 375-376; injures public, 376; promoted by legal discriminations, 382.
United Grain Growers, Limited, kinds of capital used by, 162; success through federation, 260; outgrowth of Government Commission investigation, 379.
Unorganised markets, their price making least satisfactory, 330.
Utility, meaning of, 24; kinds of, 25, 33 created by services, 27, 33-
Utilization of by-products. See Byproducts.
Valuation. See Price making, Prices, Competition, Monopoly.
Value. See Price making, Prices, Competition, Monopoly; of farm products marketed, 15, 20; of warehouse receipts, 63; dependent on grading, 67, 80; intrinsic, in relation to freight cost, 123, 124, 128, 129.
Van Dusen, his investigation of New York Butter Market, 378.
Variable proportions, law of, it applies to marketing, 48.
Variety. See Retailer, Consumer wants, Wholesaler; assembled by retailer, 40; by wholesaler, 42.
Vegetables, advantage of dehydration, 108; freight cost high, 126.
Vested interest, held by no middleman, 226, 271, 285-286; sought by cooper-ators, 382.
Volume of business. See Business, size of, Oversize, Undersize, Large-scale and small-scale enterprise; acquired by assembling, 35; importance of proper balance in, 48, 234, 335-337; of uniformity in, 145-147; of continuity in, 145, 244-246, 251-252; limited by amount of capital, 232, 234; by number 'of middlemen, 215; per company increased by consolidation, 235; of private middlemen reduced by cooperative competition, 243; fundamental in cooperative enterprise, 244; not a test of marketing efficiency, 335; factors determining the niinimum., 245-246; reasons for its importance, 251-252; of local units too small for marketing, 365-366, 371; required for distributing efficiently necessitates federations, 366-371.
Voluntary saving. See Saving, voluntary.
Voting, principles of, in co&perative enterprise, 254.
Walnuts, guaranteed price contract, 327; by-product development, Fig. 39, face p. 278.
Wants. See Consumer wants; determine production, 24.
War, reduces capital, 169; a burden through high price level, 290-303.
Warehouse receipts, basis of value as collateral, 63, 175-
Warehousing.   See Storage facilities* Stor-